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Dodge Brand Helps Tune Up a Tuned-Out Relationship This Holiday Season 

• Zach Madrid of Colorado Springs, Colo., has been named the most “tuned-out” 
car enthusiast and winner of Dodge’s “Are You Tuned Out?” contest  

• Contest designed to help the most “tuned-out” enthusiast spend less time in the 
garage and more time with loved ones by awarding an all-new 2008 Dodge 
Caliber SRT4  

  

Auburn Hills, Mich. – Zach Madrid of Colorado Springs, Colo., has been named the winner of the 
Dodge brand’s “Are You Tuned Out?” search for the nation’s most “tuned-out” car enthusiast and 
vehicle tuner.  Nominated by his fiancée, Tricia Champagne, Madrid represents the 63 percent of 
men who, according to a survey conducted by Dodge and Ipsos Public Affairs, are “tuned in” to their 
cars and trucks, sometimes at the expense of their personal relationships. 

In her nomination essay, Champagne said Madrid is completely “tuned-out.”  So much so, that she 
has no chance of having a “civilized conversation” with him if there is any sort of car show on 
television.  According to Champagne, Madrid has sketch books full of visions, concepts and 
customized versions of his favorite Dodge cars, and has memorized the exact horsepower and 
torque for the entire SRT lineup.  

“The Dodge Caliber SRT4 is awesome.  I can’t believe I’m going to have a brand new one sitting in 
my driveway,” said Madrid.  “I never thought when Tricia nominated me that I would end up 
winning the ‘Are You Tuned Out?’ contest!  I couldn’t have asked for a better wedding present or a 
better fiancée!” 

In the last year, vehicle customization and tuning has exploded into a $36.7 billion industry and 
Americans are spending 18 billion hours tuning and maintaining their vehicles annually.  To help 
these tuners and tuners-in-training get cool rides without having to spend all of their free time and 
money in the garage, the Dodge brand launched a search for the most “tuned-out” car enthusiast.  
Of the nearly 1,000 enthusiasts who entered the contest, Madrid was named one of four finalists to 
win an all-new 2008 Dodge Caliber SRT4 – a vehicle that comes performance-tuned straight from 
the factory, which means tuners can spend less time working on their car and more time with their 
friends and family.   

“In the ‘Are You Tuned Out?’ contest we were looking for people who are so obsessed with 
automotive performance and personalization, they never leave the garage long enough to really 
connect with their significant others, family and friends,” said Ralph Gilles, Vice President - Jeep®, 
Truck, Advance Interior and Component Design, Chrysler LLC.  “The Dodge Caliber SRT4 is a high-
performance, race-inspired vehicle that comes ‘pre-tuned’ straight from the factory.  We hope it will 
help tuners like Zach live more balanced lives, because all the tuning work is already done.”  

While Madrid won an all-new 2008 Dodge Caliber SRT4, Champagne will be awarded a Dodge prize 
package, which includes Dodge gear and a $100 gift card for nominating the grand prize winner. 
 The three runners-up will each receive a Dodge prize package, which includes Dodge gear and a 
subscription to Mopar magazine.  

“While there’s no guarantee Zach won’t end up right back in the garage to further personalize his 
Caliber SRT4, we think the vehicle’s 285-horsepower and incredible acceleration will keep him and 
Tricia happily cruising together for a long, long time to come,” said Gilles.    

Tuner Roadblocks 
With so many people tuned into the tuning trend, Dodge asked consumers what they considered to 
be the biggest roadblock to having a tuned-out ride.  Cost and lack of time were identified by 41 
and 34 percent of tuners respectively, while only seven percent said being in a relationship was the 
biggest roadblock to tuning. 

Additional survey results showed:  

• Putting the Grrrr in Garage – Seventeen percent of men say the garage is their favorite 
place to spend time at home.  

• Date Night vs. Drag Night – Twenty-two percent of women and 16 percent of men 
would rather spend an evening without their significant other rather than have to give up 
their vehicle for the same night.  



• Tuner Vision – More than one in three women (34 percent) say they are tuned in to cars 
and trucks.  

Tune In to the Are You Tuned Out Contest Details 
Between Oct. 24 and Nov. 15, consumers were invited to nominate themselves, their significant 
other, friends or family for a chance to win an all-new 2008 Dodge Caliber SRT4.  During the 
registration process, participants were asked to submit a 250-word essay answering the questions, 
“Why are you or your significant other tuned-out?” and “How will winning an all-new Dodge Caliber 
SRT4 help you or your significant other tune back in?”   

An independent panel of judges reviewed all of the entries and the four contestants who received 
the highest scores were named finalists.  Between Nov. 29 and Dec. 10, consumers were invited to 
vote for their favorite tuner or tuner-in-training online at www.DodgeRUTunedOut.com.  The results 
of the online voting were added to the judges’ scores, and the tuner with the highest combined 
score was awarded an all-new 2008 Dodge Caliber SRT4. 

About the 2008 Dodge Caliber SRT4 
The 2008 Dodge Caliber SRT4 is for the enthusiast who wants the all-around performance of a true 
“tuner car” right from the manufacturer.  Powered by a turbocharged engine producing 285 
horsepower and 265 lb.-ft. of torque, the Dodge Caliber SRT4 has 70 more horsepower than the 
original SRT.  Priced at $22,995, which includes $560 destination, and a 0 – 60 mph acceleration in 
less than six seconds, the Dodge Caliber SRT4 once again delivers the SRT mission of benchmark 
performance at the lowest price. 

About the Dodge Brand  
With a U.S. market share of 6.4 percent, Dodge is Chrysler LLC’s best-selling brand and the fifth 
largest nameplate in the U.S. automotive market.  In 2006, Dodge sold more than 1.3 million 
vehicles in the global market.  In the highly competitive truck market, Dodge has a 15 percent 
market share.  Recently, Dodge introduced the all-new 2008 Dodge Grand Caravan with 35 new or 
improved features including the newest innovation, the Swivel ‘n Go™ seating system. Dodge is 
entering key European volume segments with Nitro, Caliber and Avenger.  The all-new 2009 Dodge 
Journey will debut in 2008 calendar year, and will be available outside North America in both left- 
and right-hand drive in mid-2008.  Also in 2008, Dodge will introduce its modern muscle car the all-
new Dodge Challenger.  
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